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LoopMe Consumer Snapshot: Streaming Services

LoopMe surveyed 2,922 UK consumers on 26-30 April 2022 to understand intent to subscribe to
streaming services. We also analysed which streaming services consumers use, when they last
cancelled a streaming service subscription and whether consumers would keep their Netflix
subscription if it became ad-funded.
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Which streaming services do you use?
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When did you last cancel a subscription to a streaming service?
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What is the biggest reason you would cancel a streaming
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Under what circumstances, if any, would you keep (o)
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Cheaper price
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of consumers would keep a Netflix
subscription if it became ad-funded for
a cheaper price.

Skippable ads
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For more information, contact your local sales rep or solutions@loopme.com



